
 
 

POSITION  : LEAD - DIGITAL PERFORMANCE MARKETING  

REPORTRING TO : CEO 

LOCATION  : DELHI-NCR 
_____________________________________________________________________________ 
 
OBJECTIVE(S) 

 KEY OBJECTIVES  
o Developing and executing a results-driven, multi-platform communications strategy 

and plan in line with corporate and brand direction while reflecting channel priorities. 
o To strengthen & leverage potential of Performance marketing for scaling up digital sales 

channel of the Group, in line with Corporate objectives 
o Strategizing & executing a sustainable ROAS (Return On Advertising Spend) model 

 
Key Skills & attributes 

 Master’s degree in a business related or technical field such as Marketing, Information 
Technology, Business Administration, Computer Science, or any other related field.  

 3+ years of experience working in a performance marketing position in a business within a fast 
paced and dynamic market environment, preferably in a Senior / independent role 

 A strategic mindset combined with the ability to build strong relationships 

 Extremely proficient in formulating SEO and SEM strategies and approaches for large consumer 
websites and have an ability to work with analytical tools such as Google Analytics and SQL etc. 

 Conceptualize, execute, and optimize complex paid media acquisition programs and also have 
substantial data modelling, financial, and statistical skills. 

 A confident self-starter with fantastic numerical, communication and leadership skills 

 Proven track record of delivering both short-term and long-term targets 

 Knowledge of accounting / fintech industry would be beneficial 

 

Key Responsibility areas 

 Plan and deliver the performance marketing strategy across all marketing channels, through 
ROI-based consumer approaches and data-driven acquisition strategies. 

 Research competitors and their strategies to find the gaps in the industry and accordingly set up 
marketing and advertising goals for the brand 

 Manage and monitor all channel performance whilst ensuring that the budget is adhered to. 

 Oversee resource allocation by working closely with the Sales / Marketing team / Agency 

 Manage and mentor a team (inhouse / external or outsourced), ensuring that all work produced 
is of the highest quality. 

 Be the ‘go-to’ person for all performance marketing related queries and represent the company 
at related events 


