
 
POSITION  : DIGITAL PERFORMANCE MARKETING SPECIALIST  

REPORTRING TO : CEO 

LOCATION  : DELHI-NCR 
_____________________________________________________________________________ 
 
OBJECTIVE(S) 
 

 KEY OBJECTIVES  
o Developing and executing a results-driven, multi-platform communications 

strategy and plan in line with corporate and brand direction while reflecting 
local priorities. 

o Developing and implementing comprehensive digital marketing programs in 
line with brand plans and business priorities. 

o Working with content marketing and design teams to create suitable content 
for each stage of a customer’s digital journey. 

 
 
KEY RESPONSIBILITY AREAS 
 

 Set up campaigns and build community through existing and new social media channels 
 Implementing online marketing activities including Social Media, SEO/SEM, demand 

generation, leads generation, etc. 
 Tracking effectiveness of various campaigns and course-correcting as required. 
 Managing communications spend and working with vendors and agencies, to create 

and/or localise communications and marketing activities and develop supporting assets. 
 Leading the planning and implementation of PR and initiatives related to the brand. 
 Working with content marketing and design teams to create suitable content for each 

stage of a customer’s digital journey. 
 Analysing the results and effectiveness of campaigns to deliver actionable insights and 

recommendations and generating monthly reports on the digital marketing portfolio. 
 Working closely with the business to create an effective content marketing strategy and 

editorial plan in line with business objectives. 
 Developing and executing content marketing campaigns to drive traffic, engagement, 

leads, sales and customer retention. 
 Developing and managing the editorial calendar to ensure deadlines are met. 
 Generating engaging content for thought leadership pieces, websites, social platforms and 

marketing collateral. 
 Managing relationships with external marketing agencies. 
 Ensuring consistency of brand voice, style and tone across all content. 
 Working with other stakeholders to optimise the conversion funnel for specific traffic 

sources, campaigns, user segments etc. 



 
 Planning and executing viral marketing campaigns across a range of social media 

platforms. 
 Developing and managing the editorial calendar. 
 Driving business growth by developing innovative ideas and campaigns. 
 Identify trends, insights, and optimize spend and performance based on the insights 
 Brainstorm creative growth strategies 
 Oversee and manage all content, graphics & campaigns. 
 Create and launch optimised digital marketing campaigns across through Google Adwords, 

GDN, Facebook and Instagram. 
 

 

SKILLS 

 Bachelor’s degree in Business Administration, Marketing or relevant field. 

 5+ years’ experience in digital marketing. 

 Demonstrable experience in delivering successful digital marketing campaigns. 

 Highly creative with experience in identifying target audiences and devising digital 
campaigns to meet end goals 

 Experience in optimizing landing pages and user funnels. 

 Excellent oral and written communication skills. 

 Solid knowledge of website analytics tools like Google Analytics, NetInsight, bersuggest, 
Omniture, WebTrends etc. 

 Outstanding leadership skills 

 Good project management and organizational skills. 

 Excellent problem solving and networking skills. 

 Strong work ethics. 

 Up-to-date with the latest trends and best practices in digital marketing.  


